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A Penton Media Publication 
9800 Metcalf Avenue 
Overland Park, KS 66212-2216 
Tel.: 913-341-1300 
Fax: 913-967-1899 
www.powerelectronics.com 
 
Official Publication of: None 
Established: 1975 
Issues Per Year: 12 

AVERAGE NON-QUALIFIED CIRCULATION 

NON-QUALIFIED 
Not Included Elsewhere 

 
Copies 

Other Paid Circulation____________  174 

Advertiser and Agency ___________  993 

Rotated or Occasional ___________  - 

Allocated for Trade Shows 
 and Conventions _______________  175 

Electronic______________________  - 

All Other_______________________  2,282 

 TOTAL 3,624 

 

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual _______________________  31,616 100.0 31,616 100.0 - - 

Sponsored Individually Addressed ___  - - - - - - 

Membership Benefit ______________  - - - - - - 

Multi-Copy Same Addressee________  - - - - - - 

Single Copy Sales ________________  - - - - - - 

 TOTAL QUALIFIED CIRCULATION 31,616 100.0 31,616 100.0 - - 

 

2. QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND ADDITIONS FOR PERIOD 

 
2009 Issue 

Number 
Removed 

Number 
Added 

Print 
Version 

Only     
(A) 

Electronic 
Version 

 Only    
(B) 

Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified 

 
2009 Issue 

Number 
Removed 

Number 
Added 

Print 
Version 

Only     
(A) 

Electronic 
Version 

Only     
(B) 

Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified 

        

January _______  402 398 31,970 4,675   36,645 

         

February ______  8,694 5,098 28,555 4,494   33,049 

         

March_________  3,195 146 25,566 4,434   30,000 

        

        

*Analyzed Issue 

        

April_________  72 72 26,100 3,900   30,000 

         

*May _______  6,410 6,410 25,572 4,428   30,000 

         

June ________  114 114 27,140 2,860   30,000 

        

   

TOTAL 18,887 12,238 
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FIELD SERVED 
POWER ELECTRONICS TECHNOLOGY serves the manufacturers of aviation; automotive; 
weapons/electronic warfare systems; computers/computer networks; communications/cellular/ 
broadcast; consumer electronics; ICs & semiconductors; medical; industrial; test equipment; and, other 
including academic/laboratories/consultants. 

DEFINITION OF RECIPIENT QUALIFICATION 
Qualified recipients are design & development engineering management; design & development 
engineering; design & development executive operating management; and, others allied to the field. 

 
 

 
 

PO
W

ER
 ELECTR

O
N

ICS TEC
H

N
O

LO
G

Y  / June 2
0

0
9

REVISED STATEMENT (SEE PARAGRAPH 9) 
BUSINESS PUBLICATION CIRCULATION STATEMENT 
FOR THE 6 MONTH PERIOD ENDED JUNE 2009                
No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide 
believes this is a judgment, which must be made by the user of the report. 
 

Two Corporate Drive, Ninth Floor 
Shelton, CT 06484-6259 
Phone: +1 203.447.2800 
Fax: +1 203.447.2900 
www.bpaww.com 
 
A not-for-profit organization since 1931, 
BPA Worldwide is governed by a tripartite 
board comprising media owners, 
advertising agencies and advertisers. 
Spanning 25 countries, BPA serves more 
than 2,000 B-to-B publications and 500 
consumer magazines, plus newspapers, 
events, Web sites, email newsletters, 
databases, wireless and other advertiser-
supported media-as well as more than 
2,600 advertiser and agency members. 
 

Visit www.bpaww.com for the latest audit 
reports, membership information and 
publishing and advertising industry news. 
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Note 1: Military/Aerospace Systems was combined into: “Aviation”  Automotive Electronic Systems was combined into: “Automotive” New category was added: “Weapons/Electronic 
Warfare Systems” Computers & Peripherals was combined into, “Computers/Computer Networks” Communications/Telecommunications/Networking Systems was combined into: 
“Communications/Cellular/Broadcast” Consumer Electronics & Electric Appliances were combined into: “Consumer Electronics” New Category was added: “ICs & Semiconductors” 
Medical Systems was combined into: “Medical” Factory Automation/Industrial Systems (Motors & Drives) was combined into: “Industrial” Instrumentation Systems/Test Equipment/ATE 
was combined into: “Test Equipment” Office Systems; Custom Power Systems (Lighting, Welding, Heating, etc.); Power Supplies; Consulting and R&D; Uninterruptible Power 
Systems/Power Quality Equipment; Portable Electronics; Transportation Systems; and, Other were combined into: “Other including academic/laboratories/consultants”  
Note 2: Engineering Management was combined into: “Design & Development Engineering Management” Design/Development Engineering; Applications Engineering; Systems 
Integration Engineering; and, Engineering Service R&D were combined into: “Design & Development Engineering” New Category was added: “Design & Development Executive 
Operating Management”  
 
 
 
 

3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009 
This issue is 6.1% or 1,939 copies below the average of the other 5 issues reported in Paragraph two. 

     CLASSIFICATION BY PRIMARY JOB FUNCTION (Note 2) 

BUSINESS AND INDUSTRY (Note 1) 
TOTAL 

 QUALIFIED 
PERCENT 
 OF TOTAL 

Print  
Version 

Only 
(A) 

Electronic 
Version 

Only 
(B) 

Design & 
Development 
Engineering 

Management  

Design & 
Development 
Engineering  

Design & 
Development 

Executive 
Operating 

Management 

  Aviation __________________________________________________________________  4,977  16.6  4,159  818  1,297  3,584 96 

  Automotive _______________________________________________________________  1,838  6.1  1,631  207  390  1,297 151 

  Weapons/Electronic Warfare Systems ________________________________________  394  1.3  277  117  114  237 43 

  Computers/Computer Networks ______________________________________________  1,760  5.9  1,382  378  574  995 191 

  Communications/Cellular/Broadcast _________________________________________  4,200  14.0  3,574  626  1,332  2,700 168 

  Consumer Electronics ______________________________________________________  2,906  9.7  2,442  464  959  1,832 115 

  ICs & Semiconductors ______________________________________________________  239  0.8  173  66  62  135 42 

  Medical __________________________________________________________________  1,891  6.3  1,593  298  577  1,248 66 

  Industrial _________________________________________________________________  5,973  19.9  5,055  918  1,899  3,526 548 

  Test Equipment ___________________________________________________________  1,731  5.8  1,467  264  465  1,219 47 

  Other including academic/laboratories/consultants _____________________________  4,091  13.6  3,819  272  964  3,125 2 

  TOTAL QUALIFIED CIRCULATION  30,000  100.0  25,572  4,428  8,633  19,898 1,469 

PERCENT 100.0  85.2 14.8 28.8 66.3 4.9 

www.bpaww.com 
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State & Zip Code 

Print        
Version 

 Only          
(A) 

Electronic 
Version 

 Only          
(B) 

Total 
 Qualified Percent 

039-049 Maine__________   84  12  96  
030-038 New Hampshire __   266  35  301  
050-059 Vermont ________   66  23  89  
010-027 Massachusetts___   1,119  156  1,275  
028-029 Rhode Island ____   110  21  131  
060-069 Connecticut _____   439  60  499  

 NEW ENGLAND  2,084  307  2,391  8.0 
100-149 New York _______   1,532  249  1,781  
070-089 New Jersey ______   771  130  901  
150-196 Pennsylvania ____   1,211  202  1,413  

 MIDDLE ATLANTIC  3,514  581  4,095  13.7 
430-459 Ohio ___________   1,265  180  1,445  
460-479 Indiana_________   605  104  709  
600-629 Illinois _________   1,370  233  1,603  
480-499 Michigan _______   1,110  174  1,284  
530-549 Wisconsin_______   726  117  843  

 EAST NO. CENTRAL  5,076  808  5,884  19.6 
550-567 Minnesota ______   659  102  761  
500-528 Iowa ___________   276  53  329  
630-658 Missouri ________   347  65  412  
580-588 North Dakota ____   81  8  89  
570-577 South Dakota ____   54  15  69  
680-693 Nebraska _______   144  16  160  
660-679 Kansas_________   247  34  281  

 WEST NO. CENTRAL  1,808  293  2,101  7.0 
197-199 Delaware _______   50  6  56  
206-219 Maryland _______   576  102  678  
200-205 Washington, DC __   58  11  69  
220-246 Virginia_________   574  112  686  
247-268 West Virginia ____   85  17  102  
270-289 North Carolina ___   534  96  630  
290-299 South Carolina ___   224  32  256  
300-319 Georgia ________   404  80  484  
320-349 Florida _________   1,061  185  1,246  

 SOUTH ATLANTIC  3,566  641  4,207  14.0 

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009 

MAILING ADDRESS 

Print 
Version 

Only            
(A) 

Electronic 
Version 

Only           
(B) 

Qualified  
Non-Paid 

Qualified  
Paid 

Total  
Qualified Percent 

Individuals by name and title and/or function ______________________________  25,572 4,428   30,000 100.0 
Individuals by name only ________________________________________________  - -   - - 
Titles or functions only __________________________________________________  - -   - - 
Company names only __________________________________________________  - -   - - 
Multi-Copy Same Addressee copies _______________________________________  - -   - - 
Single Copy Sales ______________________________________________________  - -   - - 

 TOTAL QUALIFIED CIRCULATION 25,572 4,428   30,000 100.0 

4. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009 

State & Zip Code 

Print        
Version 

 Only          
(A) 

Electronic 
Version 

 Only          
(B) 

Total 
 Qualified Percent 

400-427 Kentucky _______   191  49  240  
370-385 Tennessee ______   354  72  426  
350-369 Alabama ________   327  71  398  
386-397 Mississippi ______   109  21  130  

 EAST SO. CENTRAL  981  213  1,194  4.0 
716-729 Arkansas________   154  30  184  
700-714 Louisiana _______   138  24  162  
730-749 Oklahoma _______   216  43  259  
750-799 Texas __________   1,443  327  1,770  

 WEST SO. CENTRAL  1,951  424  2,375  7.9 
590-599 Montana________   51  11  62  
832-838 Idaho __________   111  22  133  
820-831 Wyoming________   25  6  31  
800-816 Colorado ________   526  88  614  
870-884 New Mexico _____   144  37  181  
850-865 Arizona _________   388  69  457  
840-847 Utah ___________   241  51  292  
889-898 Nevada _________   111  19  130  

 MOUNTAIN  1,597  303  1,900  6.3 
995-999 Alaska__________   24  2  26  
980-994 Washington______   500  80  580  
970-979 Oregon _________   324  76  400  
900-961 California _______   3,958  630  4,588  
967-968 Hawaii _________   37  12  49  

 PACIFIC  4,843  800  5,643  18.8 
 UNITED STATES  25,420  4,370  29,790  99.3 

969 & 004-009 U.S. 
Territories ______________   24  2  26  

Canada ________________   96  48  144  

Mexico_________________   3  1  4  

Other International _______   27  7  34  

APO/FPO _______________   2    2  

 TOTAL QUALIFIED 
CIRCULATION  25,572  4,428  30,000  100.0 

3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009 

 Qualified Within       

QUALIFICATION SOURCE 1 Year 2 Years 3 Years 

Print 
Version 

Only  
(A) 

Electronic 
Version 

Only  
(B) 

Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified Percent 

I. Direct Request: __________________________________________________________  29,700 300 - 25,572 4,428   30,000 100.0 
II. Request from recipient’s company:__________________________________________  - - - - -   - - 
III. Membership Benefit: _____________________________________________________  - - - - -   - - 
IV. Communication from recipient or recipient’s company (other than request):________  - - - - -   - - 
V. TOTAL – Sources other than above (listed alphabetically):_______________________  - - - - -   - - 

Association rosters and directories _________________________________________  - - - - -   - - 
Business directories _____________________________________________________  - - - - -   - - 
Manufacturer’s, distributor’s, and wholesaler’s lists____________________________  - - - - -   - - 
Other sources ___________________________________________________________  - - - - -   - - 

VI. Single Copy Sales:________________________________________________________  - - - - -   - - 
TOTAL QUALIFIED CIRCULATION 29,700 300 - 25,572 4,428   30,000 100.0 

 PERCENT 99.0 1.0 - 85.2 14.8   100.0  
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8. PAID CIRCULATION DATA 

**NC Average Annual Subscription Order Price for the Period. 
(includes promotional incentive value, if any) 

12 Issues Per Year 

**NC All Single Copy Sales Prices for the Period 

**NC Renewal Rate of Paid Subscribers (Optional) 

9. ADDITIONAL DATA: 

REVISED STATEMENT: 
This Revised June 2009 Circulation Statement dated October 21, 2009 replaces the previously released statement dated August 19, 2009.  
Due to a clerical error, the Field Served, Definition of Recipient Qualification, and the Additions and Removals were incorrectly reported and have been revised. Paragraph 3a notations 
have been added to explain recent changes to the BUSINESS & INDUSTRY and CLASSIFICATION BY PRIMARY JOB FUNCTION categories. See Notes 1 & 2.   Job Function category 
“Others Allied to the Field’’ has been removed.  
The correct figures and terminology appear on pages 1 and 2.  
Please destroy all originally released copies of this report.  

METHOD OF DISTRIBUTION: 
Print copies are distributed via postal services or other carriers. Recipients who request the electronic version are notified via email when the version is available. 

PARAGRAPH 3b: 
A promotional incentive was offered with some subscriptions during the period. 111 subscribers responded to an Electronic Design Engineer’s Guide resource book having no stated 
value.  

PARAGRAPHS 5 AND 6 ARE NOT REQUIRED. 
                      

PUBLISHER’S AFFIDAVIT 
 

We hereby make oath and say that all data set forth in this statement are true. 

 Michele Bartlett, Audience Marketing Manager 

 Bill Baumann, Group Publisher 

(At least one of the above signatures must be that of an officer of the publishing company or its 
authorized representative.) 

IMPORTANT NOTE: 

This unaudited circulation statement has been checked against the previous audit report. 
It will be included in the annual audit made by BPA Worldwide. 

Date signed August 19, 2009 

State Kansas 

County Johnson 

Revised October 21, 2009 

Type PJ 

ID Number P181P0J9 

Copyright © 2009 BPA Worldwide. All rights reserved. Recycled Paper

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD  - Print Version Only 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual _______________________ 27,484 100.0 27,484 100.0 - - 

Sponsored Individually Addressed ___ - - - - - - 

Membership Benefit ______________ - - - - - - 

Multi-Copy Same Addressee________ - - - - - - 

Single Copy Sales ________________ - - - - - - 

 TOTAL QUALIFIED CIRCULATION 27,484 100.0 27,484 100.0 - - 
 

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD  - Electronic Version Only 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual _______________________ 4,132 100.0 4,132 100.0 - - 

Sponsored Individually Addressed ___ - - - - - - 

Membership Benefit ______________ - - - - - - 

Multi-Copy Same Addressee________ - - - - - - 

Single Copy Sales ________________ - - - - - - 

 TOTAL QUALIFIED CIRCULATION 4,132 100.0 4,132 100.0 - - 
 

7. AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED 
CIRCULATION STATEMENTS 

 
Audited  

Data 
Audited  

Data 
Audited  

Data 
Audited  

Data 
Circulation 

Claim 
Circulation 

Claim 

6-Month Period Ended: 2005 2006 2007 

January -
June  
2008 

July -
December 

2008* 

January -
June  

2009* 
Total Audit Average 
Qualified ______  36,629 36,637 36,639 36,600 36,651 31,616 
Qualified Non-Paid 
Total_________  36,629 36,637 36,639 36,600 36,651 31,616 

 Print Only _____  36,629 36,637 36,639 36,600 31,256 27,484 
 Electronic Only __  - - - - 5,395 4,132 

Qualified Paid Total  - - - - - - 
 Print Only _____  - - - - - - 
 Electronic Only __  - - - - - - 

Post Expire Copies 
included in Paid 
Circulation _____  **NC **NC **NC **NC **NC **NC 
Average Annual 
Order Price _____  **NC **NC **NC **NC **NC **NC 

*NOTE: July 2008 - June 2009 data is unaudited. With each successive period, new data 
will be added until six 6-month periods are displayed. 
**NC = None Claimed. 
 


